(#) NationBuilder

We build software
that builds movements.

Ruth Jordan

We're hosting an
EcoScout volunteer
garden cleanup ne

Thursday. Repl Com mun icatiOnS
GARDEN if yo

attend! Suite

Contact: ruth@rjordan.co @ ¢ Facebook message

Dynamic : .
Point person: Elizabeth Russell

c RM Recruiter: David Hall

L0 volunteer office volunteer homepage signup GARDEN
— We received your RSVP!
Thank you and we look
[ ] ®
Fundraising g RuthJordan donated $25.00 | A® |
S u |te TOSOUEY Chapton 9 Ecoscout About Volunteer Events

5> days ago

™ AN

= Ruth Jordan donated $50.00




/#D NationBuilder

@  Luis Morton left feedback
] [ ] ¢
I signed up to volunteer for the upcoming rally at city hall.
I'm really looking forward to it and wanted to let you know
| can also take photos during the event.

Own your data.

Put people at the center.

Move people to action.

2
= Luis Morton
=) Santa Monica, CA

Distribute leadership.




ACTION pp—
BUTTON

What Can A Post-Pandemic
World Look Like For Restaurant

i ] Workers?
Whether increasing awareness

- This recent stirring of labor rights energy, putting the livelihoods of workers at the fore, has
about the issues you care about Vet o8t
L] beyond, is us, with any benefits dependent on the health of a fragile

ers realize their solidarity. There have been sparks, and soon there may be a fire.

driving legislative outreach
around critical policy, or raising S by e G P oo e

donations to support crucial ez st s
causes—ActionButton puts the

power of action in your hands.

$10 $25 Other

000




HOW IT WORKS
Ways to drive action

Build your audience

Gather insights via Share your story via
polls/quizzes Message/Video
@ Raise awareness @ Sign a Petition/Pledge

Volunteer Locally



https://embed.actionbutton.co/share?widgetId=SPK-Q0lAQQ%3D%3D
https://embed.actionbutton.co/iframely/index?widgetId=SPK-RUFBRg%3D%3D
https://embed.actionbutton.co/share?widgetId=SPK-QklJRA%3D%3D
https://embed.actionbutton.co/share?widgetId=SPK-RUhEQw%3D%3D

Action Button + NationBuilder helps you reach your
audience before mobilizing them to action.

Gather Insights Build your audience Build community with
(Action Button) (Action Button) your audience
] (NationBuilder)

....... - - PP

Raise Mobilize your
Awareness audience

(Action Button) (NationBuilder)


https://actionbutton.nationbuilder.com/share/SPK-REJARA==
https://actionbutton.nationbuilder.com/share/SPK-RUhDQQ==
https://embed.actionbutton.co/share?widgetId=SPK-RUhEQw%3D%3D

H

Create a website that inspires action

The importance of

personalization



THE IMPORTANCE OF PERSONALIZATION

Privacy by default

e (Gain consent from your advocates - this is the first step
e Develop clear paths of engagement for your advocates

e Know who, how and when people want to be in
conversation with you




THE IMPORTANCE OF PERSONALIZATION bsrsg=null,t}();
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e Be smarter with the data you collect, don’t just collect
more of it

e Analyze and aggregate it to paint a picture of the people
behind the data

e |dentify your data goals

e What is their relationship to your organisation




THE IMPORTANCE OF PERSONALIZATION

Personalization is key

e A personalized experience from the websites your audience
visit, to the emails they receive is a must to put people at the
center of what you are doing

e Reflect back what the individuals in your community have
done for your organization

e Develop dynamic asks for your community based on historic
engagement




t t THE IMPORTANCE OF PERSONALIZATION

Keep it simple

Conversion Rates
7%

6%

e Buttons not images

e Relevant short copy
e Test and track with recruiter IDs I I

Default Multivariate Smart CTA

-
3

M image M Button



THE IMPORTANCE OF PERSONALIZATION

The Call To Action (CTA)

e Personalized Calls to Action
Perform 202% Better

e Personalized emails
generate 6x higher
transactions

e Trigger emails based on
behavior

Your response

will shape your future

JOIN




Create a website that inspires action

Website



WEBSITE

User Journey

Create a persona for your ideal supporter

Identity your voice

Create actions you want supporters to take

Build dynamic journeys based on actions your supporters take
Prompt supporters to share and reward them for doing so
Follow up with them

ZAE L o



WEBSITE

Example User Journey

Persona is women that live in Sydney over
the age of 40 that care about bikes

2. Build an ad for that audience to drive them
to a petition page

3. Once they sign the petition send them to a
volunteer page

4.  After they sign up to volunteer send them to
a donation page

5.  Prompt them to share this donation with
their friends

6. Send a dynamic email series to anyone who
makes the donation

+ Has not donated
v On Become a donor path

+/ Haseither Volunteer x or Follower x tag

5 o \ sy e

> 9 o

i Send an email

g

From: Steven Warner

Name: Let's reach our fundraising goal!



WEBSITE

Action Pages

e Action specific settings
o Action chains
o Tags, point person,
Paths
o Autoresponse emails
e Adding content
o  WYSIWYG

o Embed.ly

o Page attachments
e Subpages

o Blog

o Calendar

Status

unlisted

Type of page

Basic

Get a simple page of content up and
running in seconds.

Event

Collect RSVPs or sell tickets for your

event.

Include in top nav

Blog

Tell your story, or ask your supporters
contribute theirs.

Petition

Collect signatures, photos, and storie
your cause

Sh¢




WEBSITE

Themes

Me encanta lo que hacesy me interesaria unirte a un evento

de formacién virtual. ;Puedes considerar esto?

Respuesta oficial de James Smith

@ M o M E N T U M iOrganiza un evento virtual! Pry—

CVOMENTUM  cm st s o e G
{Gracias por su sugerencial Enviaremos esto a nuestro

e Stock themes = o

Ftar RSVP, you will still nesd to purchsse 3 ticket.

e Custom themes - —
g8 Levée de fonds action text paired

eple0sd@ with the featured
e Theme Marketplace

Jeudi 08 avril 3 18h00

@ The Biltnore (Los Angeles, CA)  E324,60 5 3100 RSVPs

Take action

687 listados de d

B
66 Christy Adams @ Q@

This is a bog

Act

o
sus dos perrosy su familia en las montafias

Perfil / Tuitter / Facebook / Sitio ueb

@ Richard Empart @D




WEBSITE

Action Pages

SEO or Search Engine
Optimization can be
updated on a page by page
basis within the universal
settings.

Updating your SEO settings
will increase your placement
on search engines, like
Google.

Page settings  Featured contentsliders SEO  Social media

Aside from how many links from other websites point to this page, these are
the four most important settings you have control over that will influence
how search engines look at your page.

Title*

Blog - WISE

Slug*

blog

Headline

Blog

Excerpt

People will see this when your page shows up on a search
engine, but it's hardly noticeable when they are on your page.
Only put the most essential words here.

The URL of the page is the second most important thing to
Google, so you can control exactly what it says. Your page will
be at www.wiseworks.org/[slug]

This is the most prominent headline on your page, everyone
will see it.

Won't be seen on your site, but is used by many search
engines and Facebook as additional text to associate with
your page title. You have a few sentences.



WEBSITE

Social Share Prompts

On every page, you have the
opportunity to prompt
people to share about your
page on social media.

When supporter share from
a social share prompt, they
will share a link to the
page that is unique to the
member.

Thank you for contributing!

Tell all your friends they should join you! A link will be included.

https://yourwebsite.nationbuilder.com/donate?recruiterlD E Copy

| just made a donation. You should join me!

© ©




WEBSITE

Dynamic Follow Up

e Automatically send emails to

supporters taking action on Everyone who signs up on Donation page
specific pages

e Set custom time delays ©  Wait2days
between email sends

. . THEN Send an email

e Create dynamic content in N
the emails based on their
previous actions




Create a website that inspires action

\# Personalization through your

supporter journey

%



PERSONALIZATION THROUGH YOUR SUPPORTER
JOURNEY

From the first moment

e Paid media
e Earned media
e Organic reach

e Supporter Recruitment
programs

Powered by the National Honey Board

o \ 4
Are bees important to your daily life?

Not important Vital

Share T&Cs Powered by Speakable




#

PERSONALIZATION THROUGH YOUR SUPPORTER JOURNEY

New Supporters

o

466 Fillmore, Santa Monica, CA 90042

? : Christine Adams

Welcome email program ‘

Specific ladders of engagement
for first 90 days

& Send an email

Identify what they care about

Name: We need your voice!

Understand how they want to
be communicated with

= Christine Adams completed the survey




PERSONALIZATION THROUGH YOUR SUPPORTER JOURNEY

£} HOME + = GETINVOLVED i= RESOURCES & FAQs 28 oy tichtenstein

Keep them engaged

Senior IT developer

This year you have contributed 18 hours. You're Amazing! YOUNG
1 PEOPLE
e Gamification 8 ®©
_o- 4320
hours
* Leaderboards
2 iAm..
dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore

' Dynamic asks magna aliquam erat volutpat...

@ 1 SUPPORT ThinkBig BECAUSE...

dolor sit amet, consectetuar adinicrina alit car diam naniimmu nikh aiiicmad finridunt 1 lanraat dniara
magna aliquam erat volut
mod tincidunt ut laoreet ¢

e Personal website experience s ToP fundraisers leaderboard

Updated 2 days ago

1 .

% Rosa Austin

| $930 raised

2 ]

= Azar Hosseini
CONEK raicAA

3 g
Linda Evans

W% $750 raised

M

Roy L|Chten5te|n Time everyone has given to
365

Think Big so far this year:

11,235

hours

TEAM

®

1230

hours

PLANET

®

543

ours.



PERSONALIZATION THROUGH YOUR SUPPORTER JOURNEY

Recruitment programs

e Find your 5% ;?nr‘l.zesca"

| just volunteered to lead a nature hike. Join me!

Frances Carr

Nashville, TN
Roger Matthews
Nashville, TN

e (Create VIP content

e Incentivise them to recruit friends
and family

Support the Forest. Find a Hike Near You.
SAVETHEFOREST.COM

e Start the journey with your new
supporters...



H f ) NationBuilder

Questions



