q .
Hancock

EEEEEEEE
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TELLING YOUR STORY




CREATING GREAT

SOCIAL MEDIA CONTENT
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THIS IS NOT AN END.

YOU ARE JUST GETTING




BRING IT TOGETHER

1: GOAL
2: AUDIENCE PROFILE
3: PLATFORMS
4: STRATGEY
5: CONTENT
5: OUTCOMES







MARKET

MESSAGE
MEDIUM




Don't try

market wi

actions a

MARKET

0 reach ‘everyone’. A clearly defineo
th understanding of the person, thelr

Nd towards/against motivators is key
to success.




MESSAGE

Are you talking specifically and directly to your
target audience”
VWhat do you need them to know or understand”?
What do you have that solves thelr
problems/challenges/wants”?




MEDIUM

Understand the platforms, how to use them
effectively and within your resources.
VWhere can the people in your market be found”
How do they prefer to use that platform®/




NATIONAL CERVICAL
CANCER AWARENESS
WEEK 201/




Wanna come
over tonight?

Ask First
& YES!! can’t wait!
7N é -
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National Condom Day February 14th







Post Details

Performance for Your Post
Gifted WA

Published by Trixi Oldfield [?] - August 6 - @ 7,630 reople Reached

Gifted and twice exceptional students are being specifically catered
for in a new, NSW education policy, with a premise that EVERY child 362 Reactions, Comments & Shares i
needs to LEARN.

With a start date of 2021, the NSW policy is underpinned by their 3?_”@ gg Post '(I)iSShares
Education Act (NSW) 1990, which says every student can achieve

their educational potential. 40 o1 19
The High Potential and Gifted Education Policy builds on Gagne's O Love On Post On Shares

model of giftedness and says schools need to use differentiation,
extension, acceleration, enrichment a... 0 4
Continue Reading On Post On Shares

o W N ( high ) : 0 1

On Post On Shares
Potential Talent Performance
Development

Natural Abilities Systematically
. ‘ Process ’ developed abilities 76 27 49
Domains Comments On Post On Shares

Intellectual Program

A
B o 53 .
Shates On Post On Shares

Creative * Academic

Catalysts ® Arts
include: ® Business and 1,144 Post Clicks

hip
Environmental SISRIenauls
Context o Citizenship and 197 0 947

Individuals leadership Photo Views Link Clicks # Other Clicks @

Provisions
Events ® Games

Intrapersonal ® Science and NEGATIVE FEEDBACK

Aol Sechciody 2 Hide Post 0 Hide All Posts

Motivation ® Sport

. . 4 0 Report as Spam 0 Unlike Page
Chance

Adapted from Gagné DMGT 2.0 (2009)

Reported stats may be delayed from what appears on posts

7,630 1,506

People Reached Engagements Boost Unavailable

oo Lisa Downey and others 14 Comments 53 Shares

oY Like (O comment /> Share & Buffer § ~




Performance for Your Post

Gifted WA
Published by Trixi Oldfield [?] - September 10 - @ 5'715 People Reached
"In every Tasmanian classroom (we can insert any State here), there
are on average two or three gifted children, but we're letting them 332 Reactions, Comments & Shares
down. The result being that thousands of gifted kids are not being
identified, not being given the opportunities they need and not being 178 77 101
allowed to reach their potential. O Like S SR

Deputy speaker, this country can afford to support all students with

. . . . e e 71 47 24
special needs, not just those with learning difficulties. So it's deeply O Love On Post 5 Shiaras
troubling that achieving potential is too often the preserve of the rich
and vocal, or that so many gifted kids go unrecognised or that so

many parents have to fight to have their child assessed only to then ; Haha ‘(I)n Post 8n Shares
wait a year to see a school psychologist. ‘
Frankly we need a system redesigned, because teachers must be 1 1 0
trained to identify and cater for gifted children. Schools need to be @ Wow On Post On Shares
better resourced, and there needs to be a shift in mindset. This is not
about benefitting an elite group of students but rather understanding 40 25 15
that gifted children have special learning needs and failing to meet Comments On Post On Shares
them can lead to boredom, disengagement and underachievement.
Remember, bright kids don’t do well no matter what. a1 a1 0

Shares On Post On Shares

In other words deputy speaker, we're letting some of our most
brilliant minds go to waste, and that’s unfair, counterproductive and (12 1o —
sometimes downright cruel." el

Independent Andrew Wilkie's speech to Federal Parliament yesterday. ghsoto — ‘L)ink Clicks @ gtshgr Clicks @

NEGATIVE FEEDBACK
1 Hide Post 0 Hide All Posts

0 Report as Spam 0 Unlike Page

Reported stats may be delayed from what appears on posts




The Valuing Children Initiative - VCI e
~s0e  November 21, 2019 - @

A SILENT TRAGEDY

There is a silent tragedy that is unfolding today in our homes, and
concerns our most precious jewels: our children. Our children are
in a devastating emotional state! In the last 15 years, researchers
have given us increasingly alarming statistics on a sharp and
steady increase in childhood mental iliness that is now reaching
epidemic proportions:

Statistics do not lie:...
Continue Reading
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Post Details

Performance for Your Post

@ Carbon Neutral Charitable Fund eee
Published by @ Rhiannon Williams [?] - March 21 - @ 7’565 People Reached

'On Wednesday, EU lawmakers voted 571 to 53 in favor of a complete

ban on 10 single-use plastics including straws, cutlery, and coffee 691 Reactions, Comments & Shares i

stirrers.

“Europe has to come to terms with the fact that we cannot just put it gike g: Post g:%hares

on someone else’s shoulders,” EU Commission First Vice President

Frans Timmermans told Reuters. “If we don’t move now, if we don’t 86 12 24

move swiftly...you will have more plastic in the oceans than fish."" O Love On Post OriShares

Would you like to see Australia follow suit?
16 2 14

e e ‘) Wow On Post On Shares
Al N oot

1 0 1
@ Angry On Post On Shares
40 8 32
Comments On Post On Shares
55 53 2
Shares On Post On Shares
316 rost Clicks
0 18 298
Ph < > = . . .

FUTURISM.COM oto Views Link Clicks # Other Clicks #

The EU just voted to completely ban single-use plastics NEGATIVE FEEDBACK

The ban could go into effect as soon as 2021. 1 Hide Post 0 Hide All Posts
0 Report as Spam 0 Unlike Page

7,565 1,007 =

People Reached Engagements Boost Unavailable Reported stats may be delayed from what appears on posts

OO’ caz Masel and others 5 Comments 53 Shares

o Like () comment /> Share £ Buffer § v




Total Page Followers as of Today: 940

Total Page Followers

# Create Post

BENCHMARK
Compare your average
performance over time.

Total Page Followers




Humans Helping Dogs
Seplember 29 st 2:01PM - QP

FEELING THE @WW after the huge success of our very first
auction for the Greyt Hound Knitathon! We can't thank all cur
bidders enough for participating and raising on average $80 per
knitted hound in donations for Greyhound Adoptions WA. You
totally rock! (And thank you for so many shares of our posts, too.)

We're getting ready for a quick and breezy auction of 7 more of cur
sweetest knitted hounds, so stay tuned...

Meanwhile, meet Doni, a beautiful 4 year old "foster fail' who
happily posed for us with knitted hound 'Cookie' by Helen
Chatfield.




. Kaarakin Black Cockatoo Conservation Centre e
Kok - February 11 at 3:00 PM - @

Thanks to generous donors, we have a new clinic freezer to replace the
one who broke down. We store powdered bird food - Vetafarm Neocare
- that is used for crop feeding the juvenile birds like these two young

Carnaby's black cockatoos </ We are very grateful for your support &

Oo Peter Russell, Guy Will and 120 others 7 Comments 2 Shares

Kaarakin Black Cockatoo Conservation Centre L
kot january 13 - @

Thank you Tim and Peter from Boffin Models who just delivered a
whole lot of almost everything on our Wishlist.

Saving us not only money but time as well, woohoo fellas «
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FACEBOOK FUNDRAISER




Please help anyway you can. This is
terrifying.

Fundraiser for The Trustee for NSW Rural Fire Service &
Brigades Donations Fund by Celeste Barber @ - @

& Invite ~ Share «++ More =

$50,045,300 raised of $50,000,000 @




There are 3 ways to
collect donations




Donate Button

The donate button is a quick way for people to donate to
your organization without leaving Facebook. You'll be able
to add the donate button to your page, posts and live video,
making it easy for supporters to contribute in a few taps.
Donors can now choose to give a one-time or monthly re-
curring gift.

Learn More »




Page Fundraisers

Verified Facebook Pages in the US and parts of the EU can
now create Fundraisers for nonprofits. Tell others about

your mission and rally around a fundraising goal.

Raising Money for ... )

e Raising Money for UNICEF
By USA

= w =

F oo rrote Share More

$850 raised of S"C-C,U ) )




Live Video Donate

More and more people are going Live on Facebook to share
their experiences. You can add a donate button to Live
video on Facebook. Give people an inside look into your or-

ganization and share the impact you’ve made in real-time.

Jeft Adams
Yeah buddy | just donated!

ﬂ Colleen Reynolds
. " You're my hero &

-~
(— v) Daniella Mariane donated

Nicolas has raised $756
Ot ) sted to Punity M2
@ Write a comment...
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GO LIVE




One third of all online activity is
watching video







KeHey Ch|5holm

> Proje



ROWTH




o

FUNNELS




Action

« Setup training sessions with the customer to
establish onboarding.
+ Keep papenvork tumaround time to less than AX

Training seaslms
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TIP

Google Analytics is a vital tool in
budgeting your social medial!l




FACEBOOK

3,563 likes

72 website visits

|

2% conversion rate

VOLUNTEERS

7/ volunteers

DONATIONS
$1285




FACEBOOK

5,345 likes

109 website visits

|

2% conversion rate

VOLUNTEERS

11 volunteers

DONATIONS
$1930




ADS




Facebook ad stats

22. The average price for an ad decreased 4% in Q2 2019

This is good news for advertisers, since it means you get (slightly) more bang for your buck. More

importantly, this is a change in the trend, which had seen Facebook ad prices increasing for some time.



Hancock Creative ok Like Page ***
Written by Larissa Zip |7 - 14 October - @

Do you work for a Not for Profit or Social Enterprise?

Marketing experts from across Australia are flying into Perth &
Brisbane for this FREE event.

-

Secure your tickets to Change the World today! &%

@ About This Website
HANCOCKCREATIVE.COM.AU

Change the World Event Learn More

Secure Your Free Tickets Today!




® Hancock Creative o Like Page  ***
weaee ) Written by Larissa Zip |71 - 2 October - @ ’ '

Not for profits wear A LOT of hats. There can be lots of pressure to
know how to do ‘all of the things'. Social media can feel like just one
more task adding pressure to your workload.

| want to show you the three steps to overcome overwhelm-
specifically tailored to not for profits. I've worked with over 1000
causes this year. You'll find out what | have learned works- and what
doesn't, so you can save time learning!

You'll learn how to:

.. Build better awareness & reach for your organisation

. Create sustainable fundraising campaigns

.. Attract quality volunteers

. Utilise Facebook Giving to quickly & easily make money
.. Learn how to stop spreading yourself too thin

.. And achieve more in less time!!

Hands up if all of that sounds AMAZING @

Jump on my Masterclass & | will teach you how to kick your goals on
Social Media! Register now to secure your spot:

[ October 3 @ 4:30 AEST: https://bit.ly/2nhfxkf




Q Search v Y Filters = + Add filters to narrow the data you are seeing.

B: Account Overview B2 Campaigns 1selected ()
‘ﬁ Duplicate = S Edit @ More w Rules w
Ad Set Name v Results Reach
v @ Social media interactions 194 2,215
Link Clicks
@  Wwebsite visits 6 107
Link Clicks
@ Linkedin connections 2 315

Link Clicks

85 Ad sets

Impressions
17,276
562

1,283

View Setup (|

Cost per
Result

$0.88
Per Link Cli...

$0.92
Per Link Cli...

$2.34
Per Link Cli...




“ = Audiences

Hancock Creative (1100305958...

Create Audience w /

Custom Audience
22 Lookalike Audience

i Special Ad Audience

T3] Saved Audience

Quick Look
Type
Availability

Source

hd

Q

< € L

<

Search business Q Hancock Creative w»

Name

Lookalike (AU, 1%) - CTW registered 2016-19
Jan 2020

CTW registered Sydney 2016-19 Jan 2020

CTW registered 2016-19 Jan 2020

Website Visits Past 7 Days

Australian Social Media Mangers

Lookalike (AU, 1%) - 5.12.19: IG Audience

engaged 65 days

Lookalike (AU, 1%) - 5.12.19 Facebook Engaged
Audience: 65 days

5.12.19: IG Audience engaged 65 days

Type

Lookalike Audience
Custom Audience: CTW reg..

Custom Audience
Customer List

Custom Audience
Customer List

Custom Audience
Website

Saved Audience

Lookalike Audience
5.12.19: IG Audience engag...

Lookalike Audience

5.12.19 Facebook Engaged ...

Custom Audience
Engagement - Instagram

Size

170,000

Not available @

Not available @

Below 1000

Low website traffic 0

180,000

170,000

170,000

Below 1000
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Availability

© Ready

ast edited 01/02/2020

© Ready
Last edited 01/02/2020

© Ready
Last edited 01/02/2020

© Ready
Last edited 01/02/2020

@ Ready

Last edited 12/17/2019

© Ready
Last edited 12/05/2019

©® Ready
Last edited 12/05/2019

© Ready
Last edited 12/05/2019
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Create a Custom Audience

Use your sources

@ Website
D App activity

Use Facebook sources

@ Video

@ Lead form

«” Instant Experience

&3 Customer list

i% Offline activity

Instagram business

profile

Events

?:‘ Facebook Page

About Custom Audiences

Create the most relevant audiences by
adding people from the sources that matter
to you.

&

This process is secure and the details about your

Cancel
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OPTIONS

Website: Interest in, do you need, you might like...
Customer list: Donors, volunteers, attendees, clients
Video: Explainer, campaign, case study

Social media engagement: |dentify hot prospects

L ead form: Customer acquisition, volunteer recruitment
Event: Convert from interested
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R Celine DUbOis L4 2nd EEE
g Digital Marketing Specialist | Black Cockatoo Conservation

1w « Edited « @

Thank you Anna Hill for the social media mentoring sessions we had in the past
12 months! It's been great to bounce back ideas with you and to further develop
my social media knowledge and strategy for Kaarakin. Not only did it help me
with social media but it also gave me a lot more confidence in "maneuvering"
Kaarakin to think more as a business in order to become more sustainable. |
would highly recommend the Gain & Retain program to any not for profits
looking at growing and implementing change.

Also a big thank you to Alecia Hancock for the extra online workshops |
participated in and the great conversation on the phone before we even signed
up to the program!

| have seen a 200% increase in donations in 2019, a 56% increase in new visitors
on the website, an 86% increase of revenue via e-commerce. Social media
contributed to an increased 46% of online sales!

Thank you Hancock Creative for all the work you do for not for profits! My next
challenge this year is launching a new website with fresh content!

O © 5 1Comment

Reactions

00




CCOUNTABILITY
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RESULTS INCREASE MONTH ON
MONTH, YEAR ON YEAR




PARKINSON'S LAW

Master time management
and increase productivity
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OPTIONS

Mentorship

Regu
Mont
Mont

ar training
Nly meetings

nly planning & analytics




Systems
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Connect the team




jo2

Checklists




jos

End of month reporting




Social planning




jos

Create corporate
memory




INnternal training
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Create file management




Do a content audit




Plan goals & budgets




jo

Stay up with what’s new







Individual or small group
training available.

Learn more on Facebook
facebook.com/hancockcreative

Instagram
@hancockcreative

Twitter
@aleciahancock

Have Questions?
wow@hancockcreative.com.au




