
Master Class: Creating social media strategy



BEGINNERS GUIDE TO
SOCIAL MEDIA



TELLING YOUR STORY
EFFECTIVELY



CREATING GREAT
SOCIAL MEDIA CONTENT



DRIVING
OUTCOMES



DRIVING OUTCOMES 
FROM SOCIAL MEDIA!



THIS IS NOT AN END. 
YOU ARE JUST GETTING 

STARTED!



BRING IT TOGETHER

1: GOAL
2: AUDIENCE PROFILE

3: PLATFORMS
4: STRATGEY
5: CONTENT

5: OUTCOMES





How much wood would a 
woodchuck chuck if a 

woodchuck could chuck wood?

MARKET
MESSAGE
MEDIUM



MARKET
Don’t try to reach ‘everyone’. A clearly defined 
market with understanding of the person, their 
actions and towards/against motivators is key 

to success. 



MESSAGE
Are you talking specifically and directly to your 

target audience? 
What do you need them to know or understand? 

What do you have that solves their 
problems/challenges/wants?



MEDIUM
Understand the platforms, how to use them 

effectively and within your resources.
Where can the people in your market be found? 

How do they prefer to use that platform?  







How much wood would a 
woodchuck chuck if a 

woodchuck could chuck wood?

MESSAGE

















How much wood would a 
woodchuck chuck if a 

woodchuck could chuck wood?

MEDIUM



tactic

FACEBOOK FUNDRAISER





There are 3 ways to 
collect donations



Donate Button







tactic

GO LIVE



One third of all online activity is 
watching video







How much wood would a 
woodchuck chuck if a 

woodchuck could chuck wood?

GROWTH



01

FUNNELS









TIP

Google Analytics is a vital tool in 
budgeting your social media! 



FACEBOOK
3,563 likes

VOLUNTEERS
7 volunteers

72 website visits

2% conversion rate

DONATIONS
$1285



FACEBOOK
5,345 likes

VOLUNTEERS
11 volunteers

109 website visits

2% conversion rate

DONATIONS
$1930



02

ADS















OPTIONS

Website: Interest in, do you need, you might like…
Customer list: Donors, volunteers, attendees, clients
Video: Explainer, campaign, case study
Social media engagement: Identify hot prospects
Lead form: Customer acquisition, volunteer recruitment
Event: Convert from interested



03

ECOMMERCE





How much wood would a 
woodchuck chuck if a 

woodchuck could chuck wood?

ACCOUNTABILITY



RESULTS INCREASE MONTH ON 
MONTH, YEAR ON YEAR







OPTIONS

Mentorship
Regular training
Monthly meetings
Monthly planning & analytics



How much wood would a 
woodchuck chuck if a 

woodchuck could chuck wood? 

Systems





01

Connect the team



02

Checklists



03

End of month reporting



04

Social planning



05
Create corporate 

memory



06

Internal training



07

Create file management



08

Do a content audit



09

Plan goals & budgets



10

Stay up with what’s new





Twitter

facebook.com/hancockcreative

Have Questions?
wow@hancockcreative.com.au

Individual or small group 
training available.

Learn more on Facebook

@hancockcreative
Instagram

@aleciahancock


