Writing words
for you website

Getting people to listen and
connect with your non-profit
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Avoid

Most common content
creation traps
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Discover

Top 3 Mistakes that
are turning people
and Google away from
your website

WRITING WORDS FOR YOUR WEBSITE
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Tools and Tips

How to review & tweak
content. How to avoid
content creation
pitfalls.

Make an impact

Engage your
audience, create a
content plan, and

increase your online
visibility.
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Martina Grossi

Founder - The Global Curious Bel Temby
Copywriter - Digital Services Lab Director - Digital Services Lab
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Meet Digital Services Lab 04,

CULTURE

Every action we take is an opportunity to be more ethical, sustainable
and socially just.

MISSION

Do great work for the greater good helping clients to inspire, engage
and connect with audiences.

SERVICES
e Web Design and Development e Graphic Design
* Website Care and Security e Email automation and template development
e Search Engine Optimisation Services e Consulting
* Analytics Dashboards » Bespoke software solutions
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Meet some of our clients
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KNOW YOUR
AUDIENCE

Who are they

Where are they

How old are

they

What are they

going through

BEFORE WE WRITE WORDS FOR OUR WEBSITE

There are some things that we SHOULD be aware of....

e Needs to work

e People e What e Understand
e Be well designed e Time e Why your baseline
e Be useful e Budget e When data
e Easy to navigate e Who e Track what you
e Set some goals are doing is
working
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WHO IS THE BEST PERSON FOR THE JOB?

Are they within or outside of your organisation? Who is your second set of eyes?
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DON'T BE AFRAID
TO BE CREATIVE
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KEY DIFFERENCES FOR WEBSITE CONTENT

FRONT END

DEVELOPMENT

Main pages Blog

e Home, About, Contact & Service e Categories of information
pages often contain static e Go deep into subject matter
content e Have fun

e Still written with flare and e Formal and informal
updated as needed e Talk to audience groups

e These are the trusty pages that e Endless content opportunities
help people understand what e Endless SEO opportunities

you do and if you are a good fit
for them % DIGITAL SERVICES LAB




INTERVIEW WITH MARTINA
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KEYWORDS | KEY PHRASES

WHAT IS A KEYWORD?

A keyword or key phrase are the word or sentence
1 that people type into Google (or other search
engines) to help solve their problems.
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How can you improve your ranking in search engine results pages ?

KEYWORD RESEARCH

Choose keywords relevant to
01 your non-profit, and use them
as the starting point for
your content plan.

02 from other websites pointing

BACKLINKS

Backlinks are all the links

to yours

E-A-T

Expertise

Authoritativeness
Trustworthiness

NEW CONTENT

Having a blog on your site
is one of the best ways to
drive traffic.

TYPES OF SEO

On Page
Off page
Technical
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p up and a gift for you

ENGAGE- INSPIRE-CONNECT

Offer: Email me for a link to book in a free one-on-one half hour
content brainstorm session OR to review the words on ONE selected
page of your website. Only available for the first 20 organisations.

Everyone who emails me will get a content audit checklist to help you
review the words on your website.

DIGITAL
SERVICES

ERYY:

email: bel@digitalserviceslab.com.au

Expires: Wednesday 6th October 2020



